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Communication problem 

Source: Suleski and Ibaraki, Public Understanding of Science 19 (1) 



A press release is not enough 

Time 

Research products and publications 

Issues in the public debate 



Natural experiment: Blog vs. journal 

• Both posted 1/25/12, ungated, accessible to 
general audience, promoted identically 

• Which got more attention? 

Aaron Carroll & me  
(on SOTU, JAMA Forum)  

Henry Aaron & me  
on M’care reform, NEJM)(  vs 

Blog Journal 



Poll Question: 
Which got more attention? 

• Blog post on the JAMA Forum about the SOTU 

    or 

• NEJM Perspective on Medicare reform 



The dissemination chain 

Source: Gardner, 9/21/11 

http://notunlikeresearch.typepad.com/something-not-unlike-rese/2011/09/internet-policy-discourse-for-researchers-the-way-forward.html
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What journalists want 

• Information that is timely and relevant 

• Readily sharable information 

• A resource when they have questions 

• Anything that saves time 

• To sustain a business model (clicks = $)  

 



What journalists don’t want 

• NOT methods 

• NOT too much nuance 

• NOT what you find most interesting 

• NOT reams of information and not all at once 

• Researchers are very good at providing these, 
and that’s rarely helpful  



Something is missing 

Researchers & subject-matter experts 
• Know what’s known and knowable 
• Don’t always know what’s relevant now or how to communicate it 

? 

Journalists & policy experts 
•   Know what they want to write/talk about 
•   Rarely know what research is relevant or what it says 

• Fast 
• Accessible 
• Knowledgeable  
• Relevant 
• Credible 
• Personal  



Bridging the gap 

• Traditional methods: columns, calls, meetings 

• New methods: blogs, Twitter 

• Use traditional AND new 

• Apply appropriate style for medium 



Example: Penn State’s wellness program 



Example: Contraception’s cost-effectiveness 

  Tweets 
 

  

  

Column   

    

  

  

Lit review   (blog) 

    

  

  

Research literature 



Style matters: Twitter 
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Blogging vs. barking 



Big blogs drive traffic 

Source: McKenzie and Ozler, 8/5/2011 

http://blogs.worldbank.org/impactevaluations/the-impact-of-economic-blogs-part-i-dissemination-aka-check-out-these-cool-graphs
http://blogs.worldbank.org/impactevaluations/the-impact-of-economic-blogs-part-i-dissemination-aka-check-out-these-cool-graphs


TIE @AcademyHealth 

• 108 days, 8,000 visits 

• During similar, prior period, 1,400 visits  
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The good: What’s in it for you? 

• Career enhancing: recognition, connections, 
job opportunities 

• Improves writing: blog posts and tweets must 
be concise, accessible 

• Expand scope of knowledge and influence 

• Crowd-source questions and resources 



The bad: What are you getting yourself into? 

• Time consuming, distracting, addictive 

• A lot of (usually) unpaid work 

• Nuance is hard. Misunderstandings possible. 



The ugly: What could go wrong? 

• Making a big mistake 

• Irritating the wrong people 

• Your institution might not be supportive 

• Politics is everywhere 
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If you blog 

• Don’t just blog on your own work 

• Think of it as service or education 

• Market, market, market 

– Pay attention to the link economy 

– Pay attention to what others you want 
attention from are doing 

– Three sentence rule 

• You must love to write! 



Getting started 

• Use Twitter 

• Comment on blogs 

• Send emails: the three sentence rule 

• Make yourself useful 

• Be an evangelist for sources of value 



Final words 

• Be active 

• Be relevant 

• Be involved 

• Be a resource 





Questions? Comments?  

Email: Austin.Frakt@va.gov 

Twitter: @afrakt 

My blog: TheIncidentalEconomist.com 

 




