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Why You Should Advertise Your Work

Print Journals Social Media Visual Abstracts
Infographics



Poll Question

On a scale of 1 to 5:
How important do you believe is it to advertise your work - beyond 
publishing a paper or giving a presentation? (choose one answer)

1 – not important at all
2 – sort of important
3 – not willing to commit to an answer
4 – pretty important
5 – incredibly important



Audience Question

Do you have a Twitter account AND have looked at it in the last 7 days 
AND have a picture on your profile?  (choose one answer)

Yes
No



http://www.techniqueprint.co.uk/can-print-advertisements-be-a-conversation-starter/



The Origin of Scientific Publishing



Growth in Active, Peer-Reviewed Journals

Johnson, R., Watkinson, A., Mabe, M. (2018). The STM Report. An Overview of Scientific and Scholarly Publishing. 5th ed. (pg 27)



Average Number of Articles Reportedly Read Per Year by 
University Faculty Members 

Johnson, R., Watkinson, A., Mabe, M. (2018). The STM Report. An Overview of Scientific and Scholarly Publishing. 5th ed. (pg 59)



How Do You Make Your Work Stand Out? 





Why Use Social Media? 

User Generated Control Your Social Network
Content Message



Social Media: A Guide for Researchers, 2011. Research Information Network. https://www.rin.ac.uk 







http://www.techniqueprint.co.uk/can-print-advertisements-be-a-conversation-starter/

Advertising

“The act or practice of calling public 
attention to one’s product, service, 
need etc.

Webster’s Dictionary



https://www.goodreads.com/book/show/22395555-the-advertising-effect



Eliminate-Complexity Strategy

http://sheehy1.com/effective-advertisements-promote-more-using-less/



“If you cannot explain something in simple 
terms, you don’t understand it.”

Albert Einstein and/or
Richard Feynman



Knowledge Moves in Three Phases

20

Superficial 
Simplicity

Confusing 
Complexity

Profound 
Simplicity

Will Schutz and Karl Weick adapted by Sanjay Saint



Marketing Strategies



#VISUAL ABSTRACTS

What are they and how do we make them? 







Ibrahim, A. M., Lillemoe, K. D., Klingensmith, M. E., & Dimick, J. B. (2017). Annals of Surgery.





www.SurgeryRedesign.com/resources









Creating Visual Abstracts







Key Components of an Effective Visual Abstract
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Why do we care? Why does this 
matter?
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Examples from Twitter











INFOGRAPHICS







4 STEPS 
TO CREATING AN INFOGRAPHIC 

FROM EXISTING CONTENT

1. Key 
Takewaways 2. Organize

3. Summarize

4. Design







And Now For Something Completely 
Different…

Explainer Video
Made in collaboration with graphic artist on FIVERR



Explainer Video
Relationship Between Psychological Safety and Reporting 

Nonadherence to a Safety Checklist

https://journals.lww.com/jncqjournal/Pages/videogallery.aspx?videoId=56&autoPlay=false

https://journals.lww.com/jncqjournal/Pages/videogallery.aspx?videoId=56&autoPlay=false


Why You Should Advertise Your Work

Print Journals Social Media Visual Abstracts
Infographics

Videos



@hgrnepi
@brigidconnelly



Resources

• Ibrahim, A.M. Visual Abstract: Open Source Primer. 
https://www.surgeryredesign.com/resources

• Ibrahim, A.M. Boosting Your Academic Career in 2019" session during 
the SAGES 2019 Annual Meeting in Baltimore, MD on Friday, April 5, 
2019. https://www.youtube.com/watch?v=DDQ5r7oKtgk

• Design Anything: www.canva.com
• Venngage: How to make an infographic in 5 steps. 

https://venngage.com/blog/how-to-make-an-infographic-in-5-steps/
• Explainer video. www.fiverr.com

https://www.surgeryredesign.com/resources
https://www.youtube.com/watch?v=DDQ5r7oKtgk
http://www.canva.com/
https://venngage.com/blog/how-to-make-an-infographic-in-5-steps/
http://www.fiverr.com/


Icon Resources

• The Noun Project: www.thenounproject.com
• Flat Icon: www.flaticon.com
• Iconfinder: www.iconfinder.com
• Shutterstock: www.shutterstock.com
• Icon Library: www.icon-library.net
• Istockphoto: www.istockphoto.com
• Google Images

http://www.thenounproject.com/
http://www.flaticon.com/
http://www.iconfinder.com/
http://www.shutterstock.com/
http://www.icon-library.net/
http://www.istockphoto.com/
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